SEMESTER-II
COURSE 3: FUNDAMENTALS OF DIGITAL MARKETING
Theory Credits: 4 4 hrs/week

Course Objective:

Helps to identify core concepts of marketing and the role of marketing in society. Ability to
collect process and analyze consumer and market data to make informed decisions. It also
helps to understand pricing decisions. It focuses on the importance of digital marketing and
its applications.

Learning Outcome: Students will be understood:
+ Digital Marketing Concepts
« The applications of digital marketing in the globalized market
* Application and usage of E-mail advertisement and mobile marketing.

UNIT 1: Introduction to Digital Marketing (DM)-Meaning, Definition, Need of DM, Scope
of DM, Historyof DM, Concept and approaches to DM, Examples of good practices in DM.

UNIT 2: Marketing Automation: Definition, Advantages, Marketing Automation Softwares:
CRM, Sales force, Analytics; Customer Experience (CX), How does marketing automation
help marketers, Marketing automation tools.

UNIT 3: Digital Marketing Mix: Online Advertising, Lead Generation, Social Media
Marketing, Content and Copywriting. Influencer Marketing: Influencer, Payment to
Influencer, difference between influencer marketing and celebrity endorsements.

UNIT 4: Email Marketing- Need for Emails, Types of Emails, options in Email advertising,
Features of MailChimp, Mobile Marketing: Overview of the B2B and B2C Mobile
Marketing.

UNIT 5: What are Blogs, Importance of Blogs, Personal Blogs, Corporate Blogs, Popular
Blog Platforms, What are Tags, Widgets, Blog Optimization, and Blog Stats.
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